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Shopper Missions:
Critical Insights to
Connect with
Shoppers
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What do we mean by

shopper missions?
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The target shopper is the person
we are looking to influence with
our strategy or activation.

Why are shopper

missions important?
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You can’t do effective

shopper marketing
without shopper missions
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Different shopper

missions in the same
store
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You can’t do category
management without shopper

missions (or “Why most
Shopper Decision Trees are
misleading”)
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The power of shopper

missions
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Where shopper

missions analysis goes
wrong
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Take your shopper

missions analysis to
the next level
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http://www.engageconsultants.com/shopper-marketing-training-programs/

